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Sample newsletter

Saving Lives One Parking Spot at a Time

If only I had exercise equipment at home. If only I didn’t have so much work to do. If only I had more time…

We all have reasons for not getting the recommended amount of daily physical activity. But physical activity doesn’t need to be so intimidating. [Company Name] is engaging our employees to see physical activity in a very different light: finding opportunities for active living throughout their day.

Instead of thinking of physical activity as something that requires special effort, notice the many opportunities to become more physically active all around you. Putting on your sneakers and having a walking meeting or taking the stairs instead of the elevator can add up to improve your overall health. So can playing catch with the kids, riding your bike to the store, shoveling for a friend, or walking from the far spot in the parking lot.

Enter the do Campaign — do reminds us that the small things matter and opportunities to get more active are all around us. Moreover, it reminds us that it can and should be fun, something we can do together as a family and a community.

Why bother with such a campaign? Increasing physical activity is crucial to improve health, and Blue Cross and Blue Shield of Minnesota is dedicated to this cause. Extensive research shows that daily physical activity can prevent many types illnesses, including heart disease, high blood pressure, type 2 diabetes, colon cancer, stroke, osteoporosis, depression and anxiety, breast cancer, and falls among the elderly.  

Physical inactivity is unhealthy and expensive for our society. For good reason, health plans, governments, nonprofits, and employers are being asked to do all they can to control rising health care costs. Increasing the number of physically active Minnesotans through engagement is one of the best ways to do that. It saves lives and it saves money. So, if you want to get more active, but you’re not the treadmill type or you just can’t find the time, take a look around you. Maybe that “bad parking spot” is actually a good parking spot after all. 
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